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ñNobody reads ads. They 

read what interests them. 

Sometimes itôs an ad.ò

- Howard Gossage circa 1960



Human Behavior:

ÅOver time, the novelty of banners has

faded and virtually go unnoticed by

consumers

DISCRIPTION

The first banner ad from 1994, brought to us by 

AT&T, predicted that banners would be clicked.

Technology:

Å Technology has also made it easier

than ever to ignore unwanted

messages

Human behavior and technology have made it so people are in control. They block your ads. They fast 

forward through your commercials. They do not have to listen to you unless they want to. 

ÅAd blockers

ÅDVR

ÅIncognito browsing

ÅSubscription services

ÅCord-cutting

ÅBanner blindness

ÅMobileôs user interface

ÅRise of platforms

Attention spans and ad spaces are shrinking. Ads can no longer interrupt what people are 

interested in, they must become what people are interested in.



4

BREAKING THROUGH THE CLUTTER

Custom Content and Native Advertising helps break through the clutter and 

tells your story to consumers in a voice and space that matters to them. The 

content entertains, informs and delights audiences, while delivering a clientôs 

story. 

TEGNA Media will work with local Denver advertisers, finding ways to share your truth, to invite 

in the audience and let them take ownership and share it with others. We create an distribute 

your custom content across multiple platforms at scale.

ñMarketing used to be about creating a myth and 

selling; now itôs about finding a truth and sharing it.ò

-Marc Mathieu, CMO, Samsung 
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Types
of

Content

WHAT WE OFFER

+ Large custom multi-platform marketing opportunities, 

includes content partners like social influencer and 

sports content creators, as well as experimental 

marketing and more

+ Custom programs with full advertiser control 

spanning video, articles and posts

Branded

Strategic Brand Partnerships

+ Everyday editorial posts, videos or galleries, co-

branded with advertiser voice/messaging 

matching the look and feel of the page. TEGNA 

has full editorial control

Sponsored



Branded content videos and articles 

can be delivered in multiple formats 

with wide distribution. 

Pre-Roll Video

High Impact Ad Units

Native Advertising

Email Marketing

Formats:

Å Custom video content may be delivered to users in

the form of native advertising, pre-roll video, high

impact ad units and/or email marketing. Most of our

proposals will be built around native distribution

Distribution:

Å The ad formats that contain the custom content may

be distributed across 9NEWS.com, our audience

marketplace and our social platforms.

FORMATS & DISTRIBUTION



Form

Native ads match the visual 

design of the experience 

they live within, and look and 

feel like natural content

Function

Native ads must behave 

consistently with the native 

user experience, and 

function just like natural 

content

n. Native advertising is a form of paid media 

where the ad experience follows the natural 

form and function of the user experience in 

which it is placed.

naÅtiveadÅverÅtisÅing

WHAT IS NATIVE ADVERTISING?

NATIVE DESKTOP 

PLACEMENT w/ Sponsored Tag and Custom Content

NATIVE MOBILE

PLACEMENT w/ Sponsored Tag and Custom Content



Why native content works:

Å It meets consumer demand

Å It avoids ad blockers/blindness

Å Itôs mobile-friendly by nature

Å Itôs viewed and clicked more

Å Itôs ñmoreò than advertorial

ñNative ads have 50% higher click-

through rates than any of our 

display banner inventory.ò 
ïCMO, Coldwell Banker

WHY NATIVE CONTENT WORKS



SPONSORED CONTENT PLACEMENT

ARTICLE PAGE

Sponsor
300x250

Sponsor Logo


